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Source: 1) “How Many Times Do You Unlock Your iPhone Per Day? Here’s the Answer From Apple” by Tech Times, Apr 20, 2016, 2)
comScore, 2017 US Mobile App Report, July 2017
















Facebook Ads Manager

l Facebook, Inc | GET l ‘
See your ad performance by Create or duplicate campaigns
account or Page to reach your audience
Account = Create Campaign

facebook.com/ads/create

o Hecommendstions

Facebook Pages
Manager

Facebook, Inc







- —‘ «__,
What’'s your -
business goal?



Choose an “Objective”




Ad Objectives

Translate your business goal into your ad objective

| want to drive...

Ad objective
categories

Awareness Consideration Conversion

Brand awareness Traffic Conversions

Ad objectives

Engagement Catalog sales
App installs Store visits
Video views

Lead generation

Messages




Objective: Brand Awareness
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A Scientist Explains The Healthiest Way To
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Gilt Designer Accessories
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Ad Objectives

Translate your business goal into your ad objective

Ad objective
categories

Ad objectives

Awareness

Brand awareness

Reach

| want to drive...

Consideration

Traffic
Engagement
App installs
Video views
Lead generation

Messages

Conversion

Conversions

Catalog sales

Store visits




Objective: Traffic

Artifact Uprising

Skip the ugly sweater - create personlize:

Send your ad traffic
to a destination
where they can get

to know you better sl W
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Ad Objectives

Translate your business goal into your ad objective

| want to drive...

Ad objective
categories

Awareness Consideration Conversion

Brand awareness Traffic Conversions

Ad objectives

Reach Engagement Catalog sales
App installs Store visits
Video views

Lead generation

Messages




10:59 AM

Jasper's Boutique

HOME POSTS REVIEWS PHOTOS SH

Create Event
Get people to 1 ssenger,
o Visitor Posts
such as addi S rebook
pixel;
Jasper's Boutique db

Posted by Matthew Vogee
Friday at 8:47 AM - @

ObJeCtlve' Campaig

Conversion

Ke

Crea

Jasper's Boutique added a
Budget ¢ button to their Page.

oy Like




Who do you

wantito reach?® M8 T




Define your audience




000
ase

Core Audiences Custom Audiences Lookalike Audiences
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Data Hashing

Advertiser’s browser

4 ‘ 4 Upload E
o Target Audience o Hashed data Facebook ad account
0 282 Il
Custom audience Deleted
Facebook servers o o
A
@ H
Match Hashed data



Core Audiences




AUDIENCE
METER

/'\ Your estimated audience is broad. You may need a large budget to
I reach this many people.

Specific Potential Audience Size: 160,000,000 people @

e
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Custom Audiences

Reach people you
already know

vt

Loyal customers
- Y

E— Site visitors




+523,000 people

CUSTOI\H EUDIENCES
+207,000 people

engaged with the ad

+5,300 people visited
the GeneReader
website within a week




Audience
Define who you want to see your ads. Learn more.

You can use email addresses, phone numbers,
Facebook user IDs or app user IDs to create
and save audiences you'd like to show your ads
to. Learn more

Create New

Custom Audiences @ Add Custom Audiences or Lookalike Audiences

Exclude | Create Neww

Locations Everyone in this location +

United States

@ United States

@ Include v | Type to add more locations Browse
Add Locations in Bulk
Age 18w - 65+ w
Gender “ Men Women
Languages € Enter a language...
Detailed Targeting @ |NCLUDE people who match at least ONE of the following @
Add demographics, interests or behaviors Suggestions = Browse

Exclude People

Expand interests when it may increase link clicks at a lower cost per link

click. &
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Lookalike audiences



Custom Audiences

Exclude ' Create New w

Custom Audience

h vho've already in

Locations Everyon(

United
Lookalike Audience
@ Uni Reach new people on Facebook who are similar

@ Inclug Browse

Add Locations in Bulk




Create a Lookalike Audience

Find new people on Facebook who are similar to your existing audiences. Learn more.

Source @ | Choose a Custom Audience or a Page.

Create new w
Browse

Location @ Search for countries or regions to target

9 10 % of countries

Audience
5 6 7 8

Size —
2 3 4

0 1
Audience size ranges from 1% to 10% of the total population in the countries you choose,

with 1% being those who most closely match your source.

Show Advanced Options v
Create Audience

Cancel




12:09 PM 7 @ 100%

< Q Search

c The Peach Truck added 4 new photos.

- @

Alright TN, KY, OH, IN, and PA! Who's ready for The
2016 Freestone Tour?!

Fresh Georgia Peaches & Pecans all across your fine

L O O K A L I K E states. Just a couple short weeks away! The crop this

year is outrageously good already. Can't wait to serve

A U D I E N C E S all of you!... Continue Hx:;'a:i'l;“;; :
- 100% lift in sales year
over year




SEGMENT YOUR
AUDIENCE

- In-person spenders
- E-commerce spenders

- Potential spenders

®0000 12:06 PM 7 @ 100%

( Q. Search *=-
% ThePeach lruck e

13 Hand-picked Fresh Georgia Peaches shipped right
to you. Perfect way to welcome summer!

Get fresh peaches directly from
The Peach State direct to your fro...
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Reaching people across
the Facebook family of
apps and services
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audience

network
by facebook

* Native, Banner and Interstitial

e |n-Stream Videos

e Rewarded Videos
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reach in placement

optimization test







Measure your Yet
campaign result



ADS MANAGER

M Performance Demographics Placement

712 712 Results: Website Clicks $0.28 Cost per Result 2.37%

Delivery _ Results Reach

Recently Completed 712 19,924




Charts for Ad: Phase 5 Alpha: Playable Ads - Android - Control

Performance ] Demographics

1,571 Results: Mobile App Installs ~

[

All Women

47% (735)
43% ( 272,898 )

$6.50
Cost per Result

Placement

638,046 Reach «

Age

13-17
18-24
25-34
35-44
45-54
55-64

B5+

Lifetime:

Jul 5, 2012 - Mar 8, 2018 -

All Men

53% (B30)
57% (364,634 )

$6.27
Cost per Result




Charts for Ad: Phase 5 Alpha: Playable Ads - Android - Control

all Lifetime: Jul 5, 2012 - Mar 8, 2018 ~
Performance Demographics  [[] Placement
638,046 Reach + 1,571 Results: Mobile App Installs + $10,000.00 Amount Spent Device Type
Mobile and Desktop =
BOOK 2K
About Placement Results
BOOK 1.5K
Ad delivery is optimized to
400K 1K allocate your budget to
placements likely to perform
best with your audience, based
200K 500 on your targeting and bid
amount.
] 0
Facebook Audience Metwork Instagram Messenger Learn More




Columns: Performance « Breakdown - Export w

3-Second Video Views Video Percentage Video Average Wa‘tch
Watched Time
— SUGGESTED COLUMNS

Turn on these columns to see more data about
your ads based on your objective, ad creative and
— mare.

+ 3-Second Video Views
+ Video Percentage Watched
+ Video Average Watch Time

«| Automatically show suggested columns

— Add Other Columns...
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= Campaign

Name Promoting "Delicious!...

Ad Set Completed o

# Edit

Results

Lifetime 7 days 1 day

May 20, 2013 - May 23, 2013

9

Post Engagements

$5.00 of $5.00 spent

Post Engagements per Day

iii
[+]
%
E o)

Ad Sets

= us
$0.56 per Post Engagement
¢

Ads Manager
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Next steps tor

improving your |
campalgns




< C | D https://www.jaspersboutique.com

HIGH QUALITY GOODS &

Facebook Pixel loaded successfully.
Event ID: ViewContent

View Event Log ¥

Pixel ID: 0000000000000001
URL Called: Hide

https://www.facebook.com/tr/?id=0000000000000001&ev=ViewCo
ntent&dl=https¥3A%2F%2Fwww. facebook . com¥2F&r1=&i f=false&t
5=1444746962661&v=2.0&dt=597k2057q91nedz5wd9s42yvj579g9ks

$55

Pixel Location: https://www.facebook.com/
Load Time: 60.75 ms







Landing Page Views ¥

Link Clicks v




KEY TAKEAWAYS

. Access more options for targeting and creative

by using Ads Manager instead of creating
promotions from your business Page.

. Target people who've already engaged with your

business by creating a Custom Audience.

. Reach new people by building a lookalike

audience.

. Implement the Facebook pixel for better

targeting and measurement.

. Not sure what’s working? Use split testing.




facebook
blueprint

The tools you

need to learn how
Facebook can
help grow your
business




Charts for Ad: Phase 5 Alpha: Playable Ads - Jam City/Family Guy - Android - Control

Jl Lifetime: Jul 5, 2012 - Mar 8, 2018 ~

[ Performance Demographics Placement
115?1 1,571 Results: Mobile App Installs $6.37 Cost per Result 0.17% Result Rate
Results: Mobile App
Installs 300
638,046 200
People Reached
100
$10,000.00
Amount Spent 0
Jan 18 Jan 19 Jan 20 Jan 21 Jan 22 Jan 23 Jan 24 Jan 25
Custom £B8.00

/— $6.00

34.00




Thank you!

www.linkedin.com/in/jennifercorcoranl

E www.superconnector.co.uk

IZI jennifer@mysuperconnector.co.uk
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