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My Journey with Enterprise Nation  



Source: 1) “How Many Times Do You Unlock Your iPhone Per Day? Here’s the Answer From Apple” by Tech Times, Apr 20, 2016, 2) 
comScore, 2017 US Mobile App Report, July 2017

3 in 4
smartphone users 

are customizing 
their home screens 

with their most 
used apps2

The average 
person

spends 3 hours a 
day on their phone 

and checks their 
phones up to 80x a 

day1





2.07 billion 
access 

Facebook 
monthly on 

mobile

40 mins 
spent on 
Facebook 
everyday



Facebook offer businesses like 

yours the ability to reach people 

where they are spending their time





facebook.com/ads/create





What’s your
business goal?



Choose an “Objective”

01



I want to drive…

Translate your business goal into your ad objective
Ad Objectives

Ad objective 
categories

Ad objectives

Awareness Consideration Conversion



Objective: Brand Awareness



I want to drive…

Translate your business goal into your ad objective
Ad Objectives

Ad objective 
categories

Ad objectives

Awareness Consideration Conversion



Objective: Traffic

Send your ad traffic 

to a destination 

where they can get 

to know you better



I want to drive…

Translate your business goal into your ad objective
Ad Objectives

Ad objective 
categories

Ad objectives

Awareness Consideration Conversion



Shop Now

Objective:

Conversion



Who do you
want to reach?



Define your audience
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Core Audiences Custom Audiences Lookalike Audiences



How do we keep
people’s data safe
and secure?



Advertiser’s browser

Target Audience

Facebook servers 

Upload

Hashed data

Match Hashed data

Custom audience Deleted

Facebook ad account

Data Hashing



Core Audiences



AUDIENCE 
METER



Custom Audiences

Reach people you 

already know

Loyal customers

Site visitors

Mobile users



• +523,000 people 
reached

• +207,000 people 
engaged with the ad

• +5,300 people visited 
the GeneReader
website within a week

CUSTOM AUDIENCES





Lookalike audiences
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• 100% lift in sales year
over year

LOOKALIKE
AUDIENCES



• In-person spenders

• Potential spenders

• E-commerce spenders

S EG M E N T  YO U R  
AU D I E N C E



Where will people
see your ad? 



Reaching people across
the Facebook family of

apps and services



Family of apps and services

Facebook Instagram MessengerAudience Network Workplace



• Native, Banner and Interstitial

• In-Stream Videos

• Rewarded Videos







+7%
reach in placement 

optimization test 
results



Choose your ad format



How will you
measure your
campaign results?



Jasper’

s

Jasper’s Market (1234567..)

Jasper’s Market – Website Clicks

Jasper’s Market – Website Clicks

Jasper’s Market

ADS MANAGER









Ads Manager



Next steps for
improving your
campaigns







AD SET

A

AD SET

B



1. Access more options for targeting and creative 
by using Ads Manager instead of creating 
promotions from your business Page.

2. Target people who’ve already engaged with your 
business by creating a Custom Audience.

3. Reach new people by building a lookalike 
audience.

4. Implement the Facebook pixel for better 
targeting and measurement.

5. Not sure what’s working? Use split testing. 

KEY TAKEAWAYS







Thank you!
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